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Synopsis  Subscriptions and Appeal of Personalized Recommendations 
This report details the 
user experience 
provided by connected 
device manufacturers 
for streaming content 
and assesses the value 
of a consumer-
preferred user 
interface to CE makers 
in terms of usage, 
opportunity to increase 
market share, and 
alternate revenue 
opportunities. 
Connected devices 
covered include smart 
TVs, streaming media 
devices, gaming 
consoles, and smart 
Blu-ray players. The 
report also discusses 
pay-TV operator 
interfaces. 

 

Publish Date: 4Q 14 “The content streaming user experience is influenced by picture quality, 
content availability, broadband performance, and the ease and intuitiveness 
of navigating the user interface to find desired content,” said Barbara Kraus, 
director of research, Parks Associates. “Content is table stakes. Consumers 
are more likely to use a less-friendly interface for the right content than an 
easier-to-use interface that does not provide access to desired content.” 
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